$ _SAMPLE
I % STRATEGIES

PANEL BOOK 2018




Sample Strategies is a leading international panel provider specializing in business and consumer data
collection. We provide access to hard-to-reach consumer and business audiences across 19 countries.
Our proprietary panels provide access to over 3 million active respondents, all registered through a
secure double opt-in methodology.

Today, Sample Strategies serves clients in 19 countries through our teams in the US, Dubai and India.
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What makes us

different?

DEDICATED ACCOUNT MANAGERS

Every client at Sample Strategies has a dedicated account manager
and a project manager. This means that your projects and requests are
actioned as there’s someone available all the time.

24/7 COVERAGE

We've got iPhones/laptops and are available 24/7 to cover your
research sample needs.

IN DEPTH PROFILERS

With in-depth profiling across 500+ variables, we can get you the hard
to reach survey audiences when you need.

FAIR INCENTIVE POLICY

We've a “pay the panel” philosophy. Our incentives are the highest and
we reward our respondents fairly for the time they spend on our
surveys.
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25%) 525413

Validated Consumer Panelists

A 322,583,006

Population

a8 84.20%

Internet Penetration

UNITED STATES OF AMERICA
PANEL PROFILE

YEARS
39%
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6 0% 5% 10% 15% 20%

Less than $15,000 15%
$15,000 to $24,999 16%
$25,000 to $34,999 15%
$35,000 to $44,999 12%
$45,000 to $54,999 12%
$55,000 to $64,999 | [ 6%
$65,000 to $74,999 | [ 6%
$75,000 to $84,999 | [ 3%

$85,000 to $94,999 | JJ] 2%
$95,000 to $124,999 | [ 6%
$125,000 to $199,999 | [ 3%
$200,000 or more | [l] 2%

Prefer not to answer I 2%

. Black or African American

B Hispanic/Latino

B Asian

. Native Hawaiian/Pacific Islander
B other Ethnicity

B Don’t know/prefer not to answer
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Validated Consumer Panelists
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UNITED STATES OF AMERICA
PANEL PROFILE
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Midwest
23%

B Full time employed
. Part Time employed
B self Employed

B others
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Validated Business Panelists
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UNITED STATES OF AMERICA
PANEL PROFILE

90aM W5, | WG, L9, 0%
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Less than 10 employees

10 to 49 employees

50 to 99 employees

100 to 249 employees

250 to 499 employees

500 to 999 employees

1,000 to 4,999 employees
5,000 to 9,999 employees
10,000 to 24,999 employees
25,000 or more employees

21% BDMs
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&0%) 135,626 |
Validated Consumer Panelists
| | o) 23,630,169
'j;:l_-‘_""‘."‘-!-'-'f"""i* i« ; . % Population
i . = 83.00%
o Internet Penetration
YEARS

18%

d 1 25-34 38%
: 35-44 28%

[N
P
N
N

Female 45-54 10%
0,
62% 55-64 5%
65+ 1%
W
0 10 20 30 40 50 60
N Y Y O
Less than $30,000 AUD 48%
$30,000 to $39,999 AUD 11%

$40,000 to $49,999 AUD 10%
$50,000 to $59,999 AUD 7%
$60,000 to $69,999 AUD | 3%
$70,000 to $79,999 AUD || 3%
$80,000 to $89,999 AUD | 2%
$90,000 to $99,999 AUD | 1%
$100,000 AUD and above || 3%
Prefer not to say 12%




Queensland
Western 20%
Australia South

9% Australia N
: 7% Australian

South Wales : 3
Capital Territory
32%
2%

Victoria 28%
Tasmania 1%

. Full time employed
Part Time employed

B self Employed

B others




253) 155,749

Validated Consumer Panelists

W 35524732

Population

&8 85.80%

Internet Penetration

Male
32%

Female
68%

W
a 0% 5% 10% 15%

| | |

Less than $15,000 12%
$15,000 to $24,999 14%
$25,000 to $34,999 12%

$35,000 to $44,999 10%

$45,000 to $54,999 10%
$55,000 to $64,999
$65,000 to $74,999
$75,000 to $84,999
$85,000 to $94,999
$95,000 to $124,999
$125,000 to $199,999 . 3%

$200,000 or more Il%

Prefer not to answer

13%
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PANEL PROFILE

British
12%

Prairies
10%




Male
56%

ﬂ

-(F)
Female
44%

o

Less than 20,000 RMB
20,000-40,000 RMB
40,001-80,000 RMB

80,001-120,000 RMB
120,001-150,000 RMB

160,001 - 200,000 RMB

200,001 RMB

Prefer not to answer

PANEL PROFILE
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&%) 015127 |
Validated Consumer Panelists
) 1,393,783,836
Population
=2 ) 45.80%
Internet Penetration
YEARS
18-24 42%
25-34 38%
45-54 L7
65+ 1%

10 15 20 25 30
I

8%
17%
25%
20%
12%

8%
5%
5%



L8 515127

Validated Consumer Panelists

CHINA
PANEL PROFILE

Ningxia 0%

inii 0,
Xinjiang 1% Liaoning 3%

Beijing 8%
Tianjin 2%
Hebei 4%
Shandong 8%
Shanxi 3%
Jiangsu 7%
Anhui 2%
»— Shanghai 9%
Chonggqing 2%
— Zhejiang 6%
Jiangxi 2%
Fujian 4%

Guangdong 14%

. Full time employed

Part Time employed
B others




295,985

Validated Business Panelists

CHINA
PANEL PROFILE
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Less than 10 employees
10 to 49 employees

50 to 99 employees

100 to 249 employees
250 to 499 employees
500 to 999 employees

Don't Know

[ ]
[ ]
III

w AL Others




213,234

Validated Consumer Panelists

82,652,256

Population

84.00%

Internet Penetration

4 - 1 I

Male

§ 4554 [ 0%

il 5564 3%

(J
Female
45%

b4
6 0 10 20 30 40 50 60

Less than 19,999 EUR | [N 45%

20,000 t0 29,999 EUR | [ 20%

30,000 t0 39,999 EUR | [ 12

40,000 t0 49,999 EUR | [ 5%

50,000 to 74,999 EUR | [] 4%

75,000 t0 99,999 EUR | [ 1%
100,000 EUR and above || 1%

Prefer not to answer . 9%

foess i



24 141236

Validated Business Panelists

NEL PROFILE

[ )
% HRDMs
5% ITDMs
% Marketing DMs
w 11% Finance DMs
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18% 20% 16% 119% 10% 6%
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B Full time employed S
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10 to 49 employees
50 to 99 employees
100 to 249 employees
250 to 499 employees
500 to 999 employees

Don't Know

Part Time employed
B self Employed
. Others




205 365,086

Validated Consumer Panelists

m ) 1267,401,849

Population

22 15.10%

Internet Penetration

PANEL PROFILE

Male
75%

YEARS
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Female
25%

@le

Less than Rs 50,000

Rs 50,000- Rs 100,000

Rs 100,001 - Rs 200,000

Rs 200,001 - Rs 500,000

Rs 500,000 - Rs 750,000

Rs 750,001 - Rs 1,000,000

Rs 1,000,001 - Rs 15,000,000
Rs 15,000,001 - Rs 20,000,000
Rs 20,000,001 and above

Prefer not to answer




283 365,086

Validated Consumer Panelists

INDIA

Western India
30%

: Eastern India
Central India 4%

%

Delhi 24%

- Ahemdab d 2% -Kolkata 6%

*Mumbai 18%
Pune Sl “Hyderabad 8%

Bangalore 10% - +Others 20%

~Chennai 7%




a8 173416

Validated Business Panelists

INDIA

13% Finance DMs
5% Sales DMs
w 1% Others

Full time employed

[ Part Time employed
B others

: 6% Marketing DMs
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12% 19% 18% 12%
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10 to 49 employees
50 to 99 employees
100 to 249 employees
250 to 499 employees
500 to 999 employees

Don't Know




Male
51%

Female
49%

1,500,000 JPY or less

1,500,001 JPY to 3,000,000 JPY
3,000,001 JPY to 4,000,000 JPY
4,000,001 JPY to 5,000,000 JPY
5,000,001 JPY to 6,000,000 JPY
6,000,001 JPY to 8,000,000 JPY
8,000,001 JPY to 10,000,000 JPY

10,000,001 JPY to 13,000,000 JPY
13,000,001 JPY to 15,000,000 JPY

15,000,001 JPY or more

Prefer not to say

0%

5% 10% 15% 20%

10%

16%
14%
14%
10%
12%
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475,125

Validated Consumer Panelists

127,368,088

Population

86.30%

Internet Penetration
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JAPAN
PANEL PROFILE

Hokkaido 5%

A\l
.

| Tohoku 5%

Chubu 14%

Chugoku 5% Kanto 41%

Kinki 19%
Shikoku 2%
Okinawa 1%

B Full time employed

B Part Time employed
Self Employed
Others




258) 225761

Validated Consumer Panelists

o 49512026

Population

&8 8480%

Internet Penetration
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==+ KOREA

Male YEARS

= B
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Female
45%

o I
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10 15 20 25 30
[

11%

O

Less than 1million KRW
1 - 2 million KRW
2 - 3 million KRW
3 - 4 million KRW
4 - 5 million KRW
5 - 6 million KRW

23%
25%
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K
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2
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6 million KRW and above

Prefer not to say 5%




225,161

Validated Consumer Panelists

Gangwon 2%

Inchon 5%.\

9 Seoul 27% .
Gyeonggi 20% Deajun 3%

Chung-cheong 7%

Gwangju 2% .
Jeolla 7% Gyeongsang 13%

JeJu 1% ‘

B Full time employed
B Part Time employed
. Self Employed

. Others




253) 185845

Validated Consumer Panelists

W 16,802,463

Population

&8 94.00%

Internet Penetration

NETHERLANDS
PANEL PROFILE

Male
42%

Female
58%

.

b4
6 0% 10% 20% 30% 40%

Less than 15,000 EUR
15.000 to 19,999 EUR
20.000 to 29,999 EUR
30.000 to 39,999 EUR
40.000 to 49,999 EUR
50.000 to 59,999 EUR
60.000 to 69,999 EUR
70.000 to 79,999 EUR
80.000 to 89,999 EUR
90.000 to 99,999 EUR
100.000 to 149,999 EUR
150.000 to 199,999 EUR
200.000 to 249,999 EUR

250.000 EUR or more I 1%

Prefer not to answer _ 29%
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NETHERLANDS

PANEL PRO
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42%

M

5% Finance DMs
[ ]

5% Marketing DMs
[ ]

w 3% Sales DMs
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RUSSIA

Male
61%

i
&

Female
39%

W
Less than 59,999 RUB
60,000 RUB to 179,999 RUB
180,000 RUB to 299,999 RUB
300,000 RUB to 499,999 RUB

500,000 RUB or more

Prefer not to answer

PANEL PROFILE

203 233,216

.‘Q’v VaIidat’ed Consumer Panelists

® 142467651
Population

28 6140%

— Internet Penetration

YEARS
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233,216

Validated Consumer Panelists

RUSSIA |
PANEL PROFILE

St. Petersburg ” L] @
14%

Mosgow Far East Region 1%

25% \

Cent: al
Region 12%

e —

Serbia 11%

. Full time employed

B Part Time employed
Self Employed

. Others




253) 215,985

Validated Consumer Panelists

W 63,489,234

Population

&3 89.80%

Internet Penetration

UNITED KINGDOM
PANEL PROFILE

Male
42%

YEARS
¥ 18-24

1
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12%
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0% 5% 10% 15% 20%
[

16%
13%
12%

Less than £10,000
£10,000 to £14,999
£15,000 to £19,999
£20,000 to £29,999
£30,000 to £39,999
£40,000 to £49,999
£50,000 to £59,999
£60,000 to £69,999
£70,000 to £79,999
£80,000 to £89,999 | [| 1%
£90,000 to £99,999 || 19

£100,000 to £149,999 | || 1%
£150,000 to £199,999 | 0%

Prefer not to answer _ 15%

16%
10%




UNITED KINGDOM
PANEL PROFILE

28% BDMs
v R

12% HRDMs

¥

35% ITDMs
5% Marketing DMs
w 2% Finance DMs

12%

21% 23% 11% 5% 9% 4% y

£ B 18

5% Sales DMs

YT 7 229

9%

B Full time employed

1000 and above employees
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100 to 249 employees
250 to 499 employees
500 to 999 employees
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50 to 99 employees

Don't Know

[ Part Time employed
B self Employed

. Others




SINGAPORE PANEL PROFILE
2g0) 12336

Validated Consumer Panelists
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HONG KONG PANEL PROFILE
9,323

Validated Consumer Panelists

Male o

4%,\

<%

Female
55%

2

INDONESIA PANEL PROFILE
17,223

Validated Consumer Panelists

Male o
69% w
i .
Female
31%

PeleleN

@ MALAYSIA PANEL PROFILE
26% 16987 |
Validated Consumer Panelists
Male o
55% w
gpi'.’
% Female
45%
‘ ~ PHILIPPINES PANEL PROFILE
f 0% 11985
| Validated Consumer Panelists
Male -
55% N
@‘.’
Female
45%
A VIETNAM PANEL PROFILE
<% 19,231

Validated Consumer Panelists

3”5%26(%‘ ‘



BRAZIL PANEL PROFILE

©

MEXICO PANEL PROFILE ‘gb

202 21,894
Validated Cons
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200 23433
umer Panelists Validated Consumer Panelists




PROFILING

PARAMETERS

GENDER

Male
Female

ETHNICITY (US)

White/ Caucasians
Black/ African Americans
Asians/ Pacific Islander
Hispanics/ Latino

Others

INCOME (US)

Less than $14,999
$15,000 to $24,999
$25,000 to $34,999
$35,000 to $44,999
$45,000 to $54,999
$55,000 to $64,999
$65,000 to $74,999
$75,000 to $84,999
$85,000 to $94,999
$95,000 to $124,999
$125,000 to $199,999
$200,000 or more
Prefer not to answer

EDUCATION

High School or less than High
school

Some college or university
Some college with a 2 year
degree

Some college with a 4 year
degree

Post graduate

MARITAL STATUS

Single, never married
Engaged or Married
Living with a partner
Separated/ Divorced
Prefer not to answer

EMPLOYMENT STATUS

Full time employed
Part time employed
Self employed
Military

Student

Retired

Home maker

Prefer not to answer

HOME OWNERSHIP

Own
Rent
Other

CHILDREN IN
HOUSEHOLD

Yes
No

AUTOMOTIVE

Vehicles owned (Car, Bike,
Boat etc.)

Driving license holder
Primary driver

Car make and model

Car class

Car type

Number of cars in Household

New car/ used car
Car owned/ leased
Car - year of purchase

B2B

Employment Status

Industry

Job Title

Number of employees
Number of computer/ worksta-
tions

Company Revenue

Decision making authority
Office supplies

IT (hardware and software)
Telecommunications

Human resources

Marketing/ Advertising

Sales/ business development
Banking/ Finance

BANKING/INSURANCE

Bank account

Financial products in house-
hold

Credit cards

Investable assets

Health insurance

car insurance

Insurance provider

Mutual funds



PROFILING

PARAMETERS

TRAVEL

Leisure / Business travel
Number of trips per year
Domestic / International travel
Hotel stay

Air travel

HEALTH

Smokers

Alcohol consumption
Vision/contact lenses
Medical ailments
Fithess

PETS

Pets in household

Number of cats/dogs

Others (birds, reptiles, snakes,
fish etc.)

ELECTRONICS/TECHNO
LOGY

Electronic devices in
household

Cell phone type

Cell phone provider

Tablet, mobile phone, Smart-
phone — brand

Tablet, mobile phone, Smart-
phone — operating system
Mobile subscription — pre-paid
VS. post-paid

TV connection

Video game consoles and
gaming platforms
Headphone ownership

Camera ownership (digital,
SLR and video etc.)
Computer ownership
Printer ownership

Internet connection
Internet usage

SHOPPING

Responsibility for grocery
shopping

Online grocery shopping habits
Organic product purchase
Beauty product purchases
Loyalty cards

Supermarkets

Beverage

BEVERAGE

Beverage type
Consumption
Frequency



011-4709.4182 info@sampstrategies.com www.sampstrategies.com



